
E-Commerce SEO

E-Commerce SEO Drive Traffic and Sales

E-commerce SEO helps online stores improve search visibility, attract high-intent customers, and
increase organic revenue without depending only on paid advertising.

Our E-Commerce SEO Strategy:

• Product & Category SEO
Optimize product pages, category pages, descriptions, titles, images and structured data to improve
rankings.

• Keyword Research
Identify commercial keywords, buyer search intent and profitable search opportunities.

• Technical SEO
Improve website speed, mobile experience, crawlability, indexing and technical issues.

• Conversion Optimization
Improve user journey, product discovery and purchase experience.

• Content Strategy
Create supporting blogs, guides and comparison content to build authority.

Growth Framework:

Phase 1: SEO Audit & Research
Complete website analysis, competitor research and keyword planning.

Phase 2: Product & Category Optimization
Optimize product pages and category structures.

Phase 3: Technical SEO Improvement
Fix technical errors and improve website performance.

Phase 4: Content Marketing & Link Building
Build authority through valuable content and quality links.

Phase 5: Conversion Focused Growth
Track results and improve sales performance.



On-Page SEO

On-Page SEO Growth Strategy

On-page SEO focuses on optimizing every website element to improve rankings, user experience
and organic traffic.

Key Services:

• Keyword Mapping
Find the right keywords and assign them to relevant pages.

• Meta Optimization
Create SEO-friendly titles, descriptions and headings.

• Content Optimization
Improve content quality, readability and search relevance.

• Internal Linking
Create better website navigation and distribute page authority.

• Image Optimization
Optimize images with proper names, size and alt text.

• Schema Implementation
Add structured data to help search engines understand content.

Process:

Website Audit → Keyword Research → Content Optimization → Technical Improvements →
Monitoring & Growth.



Off-Page SEO

Off-Page SEO Authority Building

Off-page SEO improves website trust, authority and rankings through activities outside the website.

Key Services:

• High Quality Backlinks
Earn links from relevant and trusted websites.

• Competitor Analysis
Study competitor strategies and discover growth opportunities.

• Digital PR
Increase brand visibility through online mentions.

• Guest Content Strategy
Publish valuable content on relevant platforms.

• Brand Authority Growth
Improve reputation and search engine trust.

Growth Process:

Backlink Audit → Strategy Planning → Link Building → Authority Growth → Ranking Improvement.



Content SEO

Content SEO Rank, Engage and Convert

Content SEO creates valuable search-focused content that attracts visitors and converts them into
customers.

Key Services:

• Content Research
Identify topics, keywords and customer questions.

• SEO Content Planning
Build a structured content calendar.

• Blog Optimization
Improve existing content for better rankings.

• Competitor Content Analysis
Find content gaps and opportunities.

• Content Promotion
Increase reach through effective distribution.

Framework:

Research → Planning → Creation → Optimization → Performance Tracking.



Local SEO

Local SEO Growth Strategy

Local SEO helps businesses appear in local searches and Google Maps when customers search
nearby services.

Key Services:

• Google Business Profile Optimization
Improve local visibility and business information.

• Local Keyword Research
Target location-based searches.

• Local Citations
Maintain accurate business listings.

• Review Management
Build trust through customer feedback.

• Location Page Optimization
Create pages designed for local customers.

Growth Framework:

Local Audit → Optimization → Citations → Reviews → Local Ranking Growth.



Multilingual SEO

Multilingual SEO Global Growth Strategy

Multilingual SEO helps businesses reach customers across different languages and international
markets.

Key Services:

• Language Keyword Research
Identify search terms in different languages.

• International SEO
Target multiple countries and regions.

• Content Localization
Adapt content for local audiences.

• Technical Setup
Optimize language versions and website structure.

• Global Visibility Growth
Increase organic reach worldwide.

Framework:

Market Research → Language Strategy → Localization → SEO Optimization → Global Growth.


